
Climate Change and Energy Perceptions 

Report 
Research Report

June 2026

Prepared for:

Narrative Research is a member of the Canadian Research Insights Council (CRIC) and confirms that this research fully complies with all CRIC Standards including the CRIC Public Opinion Research Standards and Disclosure 

Requirements. This research is supported by the City of Edmonton Corporate Research team, which is a corporate member of CRIC. This research was sponsored by the City of Edmonton’s Planning and Environmental 

Services Branch. For information about data collection, please contact Corporate Research at research@edmonton.ca or Narrative Research at surveys@narrativeresearch.ca 



12026 Climate Change and Energy Perceptions Report   

Page

Background, Objectives, and Methodology 2

Executive Summary 6

Detailed Findings 12

Perceptions and Attitudes 13

Actions and Impacts 19

Weather and Climate Change 30

Energy Efficiency 35

Programs 42

Electric Vehicles 45

Electric Bicycles 51

Transportation Choices 54

Campaigns and Information Sources 56

Demographic Analysis 60

Quadrant Analysis 64

Ten-Year Summary 66

Classification Questions 68

Table of Contents



Background, Objectives & Methodology
The following provides background information on this study, outlining the primary purpose of the research 
and an overview of the methodology employed, establishing the context for the reported results. 
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Background and Objectives

Background

The City of Edmonton has various programs working together to meet the goals of Edmonton's Community Energy Transition Strategy and Action Plan and Climate Resilient Edmonton: 

Adaptation Strategy and Action Plan. 

The climate strategies aim to make Edmonton a more energy-efficient and climate-resilient city, by reducing the city’s greenhouse gas emissions, conserving energy, promoting renewable 

energy generation, and taking measures to reduce climate risks through adapting to a changing climate. The support and participation of residents in various programs is essential to the 

success of these programs and ultimately to achieving the goals set out in the climate strategies. To market, target, and adapt these programs effectively, the City of Edmonton seeks to 

understand its audiences, their perceptions, motivations, and barriers to action. For this purpose, the City of Edmonton has commissioned research in past years, with the most recent 

iteration being an online survey from May to June 2026. The purpose of the current survey is to compare results to previous survey results in 2018-2025, and the baseline established in 

2017, facilitating an assessment of changes in awareness and perceptions, while also measuring the effectiveness of current messaging. 

Purpose and Objectives

To learn current behaviours and perceptions; what motivates residents to take part in and support City programs; to understand Edmontonians’ opinions regarding climate and energy 

transition programs, including barriers to public participation; to measure current awareness and perceptions regarding the City’s existing programs; to gauge the effectiveness of marketing 

campaign messages and images, and to catalogue how relevant attitudes, beliefs and behaviours have changed over time.
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Methodology

Mode

Online survey

Audience

Edmonton residents, 18 years of age or 

older

1,001 completed surveys

Data Collection Dates

May 22 – June 6, 2026

Average Completion Time

19 minutes

Sampling/Administration

Online survey using a general population online panel with contact records provided by The Logit 

Group. 

Weighting

Statistical weighting was applied such that the final results are reflective of the actual age, gender 

and region (i.e., quadrant) proportions of the Edmonton population. Such statistical weighting is a 

commonplace exercise in survey research of this nature. The true proportions of Edmonton’s 

population used in the weighting were derived from the 2021 Census of Canada parameters, allowing 

the survey results to reflect Edmonton’s population along these pivotal dimensions.

Margin of Error

As this is a general population non-probability online panel survey, it is not based on randomly 

selecting people from the entire Edmonton adult population, therefore a margin of error is not 

reported. Margins of error are applied in surveys where everyone in a group (for example, every adult 

in Edmonton) has an equal chance of being chosen.

Notes

Table references presented in the report refer to the detailed banner tables.
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Important Notes on Reading this Report

This iteration marks the tenth time the Climate Change and Energy Perceptions Report has been prepared for the City of Edmonton. As such, readers are reminded that the wording of 

many questions throughout this report has changed to varying degrees over the years of this tracking research study, shifting to meet the evolving needs of the City. Changes to 

question wording are only noted in the report in the year in which the change occurred. To meet current needs, a small number of changes were made to the 2026 Climate Change and 

Energy Perceptions Survey from the previous version, with adjustments made in the wording of selected questions, new questions being added, and old questions being removed. 

In addition, where any five-point scale (‘strongly agree’ to ‘strongly disagree’) is displayed for multiple statements on the same graph, statements are listed or ordered top to bottom 

by the percentage of respondents who offered a “strongly agree” response, from highest to lowest.

With regards to the demographic analysis, language used is purposefully chosen to avoid an unnecessarily personal degree of specificity. In particular, “higher” income refers to 

household incomes that exceed $100,000 annually, “lower” income refers to incomes up to and including $60,000 annually, and “moderate” income reflects the range in between the 

two. 

Given the stability of results over time, only increases or decreases of 5 points or more over the past year are highlighted.

Document Overview



Executive Summary
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Feelings Toward Climate Change 

Edmontonians continue to demonstrate steady and sustained concern about climate change, with roughly three-quarters (73%) expressing concern and a majority agreeing that immediate 

action is necessary (76%). Belief in human-driven climate change remains moderately strong, though neutral views are at their highest level in recent years, and about two-thirds (63%) 

report already adapting to its impacts. While six in ten residents (61%) say they want to do more and a similar proportion report taking action (62%), the desire to increase personal efforts 

has declined to its lowest point since 2017 (61%), suggesting a potential plateau in motivation. Approximately two-thirds (65%) believe their personal actions can help address climate 

change, while a larger majority (80%) believe collective action can reduce climate impacts, and two-thirds (63%) remain optimistic that it is not too late to act.

Support for climate-related policies is mixed. While there is agreement that the City of Edmonton should increase or maintain its efforts (67% combined) to address climate change, there is 

continued reluctance to support these initiatives through taxation, with only a minority willing to pay a levy (34% willing). Perceptions of climate solutions are evolving: agreement that 

electric vehicles are environmentally beneficial has increased (62%), and solar energy continues to be viewed positively (69%), though understanding of newer technologies such as heat 

pumps remains limited (41%-42%). Most residents also recognize the economic and employment implications of climate change.

Behaviourally, engagement in climate-resilient activities remains consistent but modest. Although nearly all residents report taking some form of climate-related action (aided question), and 

six in ten (60%) have adopted alternative behaviors such as changes in transportation (14%) or recycling (13%). Conversations about climate change are infrequent despite general comfort 

discussing the topic. Awareness of the concept of “climate resilience” is relatively low, with only three in ten familiar (31%) with the term and many unable to define it clearly.

Weather and Climate Change

Residents clearly perceive climate change as a present and tangible issue, with most believing it is already impacting local weather patterns as well as individual health and well-being. These 

views have remained consistent over the past years. Direct experience with extreme weather is widespread and continues to reinforce awareness of climate-related risks, with perceived risk 

generally increasing or holding steady across most event types since 2021. In particular, wildfire smoke (76%) and heatwaves (69%) stand out as highly visible and influential events, while 

perceptions of risks such as flooding and hail fluctuate more. Although reported experiences vary year to year, recent spikes in major events have sustained both concern and recognition of 

climate impacts.

This heightened awareness is translating into meaningful action at the household level. Eight in ten (79%) homeowning residents report taking at least one step to protect their home or 

property in the past year, with common measures including trimming tree branches, securing shingles, and adopting more water-efficient landscaping. A smaller but notable proportion 

(38%) have taken more intensive actions such as floodproofing. 

Executive Summary
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Weather and Climate Change (continued)

Engagement in these activities has edged upward slightly compared to last year, and newer behaviors are emerging: four in ten residents (42%) report assessing their property for fire risk 

and removing combustible materials. Overall, the findings point to a stable but increasingly experience-driven understanding of climate change, where consistent concern is reinforced by 

firsthand exposure to extreme weather. 

Energy Efficiency

Edmontonians continue to place high importance on energy efficiency, with eight in ten (80%) saying it is important for homes to be energy efficient and about two-thirds (68%) extending 

this view to buildings more broadly, though both measures have declined slightly from the previous year. Pride in being energy efficient has remained stable since 2023 (61%), and one-third 

of residents (35%) identify as environmental activists, while a minority (41%) report lacking knowledge about how to reduce home energy use an indication that awareness and attitudes 

remain relatively strong and consistent. 

Despite this stable foundation of awareness and positive sentiment, reported behavior has declined. Four in ten (41%) residents say they have taken steps to improve their home’s energy 

efficiency in the past year, with three-quarter (74%) who report having taken such actions at some point. The types of actions undertaken tend to be limited in scope, with about one in ten 

(14%) reporting more involved measures such as insulation improvements, installing energy-efficient lighting, or reducing overall energy consumption. One exception is an increase in the 

installation of tankless or high-efficiency water heaters (23%). Some residents cite other recent efficiency-related actions, though these largely reflect smaller-scale or incremental changes. 

Overall, the findings highlight a disconnect between strong and stable attitudes toward energy efficiency and declining levels of recent action. 

Programs 

Awareness of the EnerGuide Program among Edmontonians remains moderate and stable, with over half of residents (54%) indicating familiarity with the program, consistent with recent 

years. Perceptions of the program’s value are strong: a clear majority (75%) agree that having an EnerGuide evaluation with recommendations would be useful when renovating, and many 

(68%) also see value in accessing EnerGuide ratings when buying or renting a home, although interest in viewing these results during home purchases has declined slightly in the most recent 

year. Overall, results suggest that while awareness has plateaued, the perceived usefulness of EnerGuide information remains high and relatively consistent over time.

In contrast, awareness of the Clean Energy Improvement Program is notably lower, with approximately one-quarter (23%) of residents reporting familiarity. This represents a slight increase 

from the previous year and brings awareness back in line with 2023 levels, but still indicates that the program has limited reach compared to EnerGuide.

Executive Summary
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Electric Vehicles and Electric Bicycles

Edmontonians’ familiarity with electric vehicles (EVs) is gradually increasing, with about one-third of residents (31%) reporting they are extremely/very familiarity and three in ten (30%) 

indicating they are likely to consider purchasing an EV as their next vehicle, with likelihood to purchase showing improvement from the previous year. Direct experience with EVs is also 

becoming more common, though a majority of residents still report no firsthand interaction. At the same time, key barriers to adoption are beginning to ease: price, while still the top 

consideration, is cited less frequently than in previous years. Motivations for purchasing EVs remain largely consistent, though cost-related incentives have grown slightly in importance while 

environmental motivations have softened. Awareness of public charging infrastructure remains relatively high, with about two-thirds (66%)of residents (68%) aware of available stations.

In comparison, adoption and interest in electric bicycles (e-bikes) is more limited. Only one in ten residents (11%) currently owns an e-bike, and about one-quarter (23%) express some 

likelihood of purchasing one within the next three years, while a smaller segment (13%) indicates no intention to purchase. Among current and prospective users, e-bikes are primarily 

viewed as a recreational or exercise tool, with fewer residents considering them for practical uses such as commuting or running errands. 

Overall, the findings indicate a slow but positive shift toward low-carbon transportation options, particularly for electric vehicles, where increasing familiarity, improving perceptions of 

affordability, and growing awareness of infrastructure are supporting gradual momentum. However, limited direct experience and lingering barriers continue to constrain broader adoption, 

while the e-bike market is niche and largely leisure-oriented. 

Transportation Choices

Transportation patterns among Edmontonians remain broadly stable year-over-year, with driving continuing to be the dominant mode of travel: seven in ten residents (70%) report driving a 

motor vehicle in the past month, consistent with recent years. Passenger travel in private vehicles is also relatively steady, reported by over four in ten residents (42%), though this reflects a 

slight decline from the previous year. Walking, however, has decreased more notably, with just under one-third of residents (31%) reporting being a pedestrian—marking a continued 

downward trend and the lowest level observed in the time series. Public transit use remains stable at around three in ten residents (30%), while cycling, both non-motorized and electric, 

continues to be used by a smaller segment of the population, with minimal year-over-year change.

Executive Summary
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Campaigns and Information Sources

Recall of City of Edmonton climate change programs and advertisements remains limited, with only about two in ten residents (18%) able to recall seeing or hearing related communications in 

the past year, continuing a relatively flat trend over time. Among those who do recall messaging, impressions are fragmented: small proportions mention specific themes such as energy 

efficiency programs, emissions reduction, recycling, or transit initiatives, while a majority are unable to identify any particular content. Awareness of specific initiatives is also low, as just over 

one in ten residents (12%) report having heard of the Neighbouring for Climate initiative; however, among those who are aware, nearly half (45%) indicate they have participated, suggesting 

strong engagement once awareness is established. Information about this initiative is most commonly encountered through social media, word of mouth, and community leagues, while more 

formal channels such as events or newsletters play a smaller role.

More broadly, Edmontonians rely on a mix of traditional and digital channels to access information, with general online search and television emerging as the most commonly used sources, 

followed closely by word of mouth and social media. Other channels, including radio, news websites, and government sources, reach smaller segments of the population. Overall, findings 

highlight a key challenge in communications: while there is evidence of meaningful engagement among those who are reached, overall recall and awareness of climate-related programs 

remain low, indicating an opportunity to expand reach and improve message retention by leveraging the most widely used information channels.

Executive Summary

Synopsis: 

Most Edmontonians remain concerned about climate change, with a strong belief in human causes and widespread recognition of its local impacts. While awareness and concern are 

high, motivation and sustained personal action have declined slightly in recent years, with many residents taking only limited or low-effort steps. Residents increasingly view climate 

change as a tangible, present issue shaped by direct experience with extreme weather such as wildfires and heatwaves. This has driven moderate uptake of household adaptation 

measures, though more advanced or proactive actions remain less common. Attitudes toward energy efficiency are positive and stable, but self-reported behavior is inconsistent and 

often limited to small-scale actions. Similarly, awareness of programs like EnerGuide is moderate, while newer initiatives have lower reach. Interest in electric vehicles is growing but 

adoption is still constrained by cost and practical barriers; e-bikes are niche. Vehicle transportation habits are largely unchanged, with driving still dominant and limited shifts toward 

public or active transport. Communication efforts on climate initiatives have low recall, suggesting a need for improved outreach. Overall, the findings point to a population that is 

informed and concerned, increasingly influenced by lived experience, but not yet translating this into widespread, sustained, or high-impact action.
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After ten years of tracking, several key considerations emerge for the City of Edmonton.

The most important takeaway from this report is not that attitudes are changing dramatically, but rather that attitudes are consistent. After ten years of tracking, Edmonton appears to have 

reached a relatively stable equilibrium on climate change awareness, concern, and many climate-related behaviours. That stability is both encouraging and challenging.

1. Climate change concern is firmly established but not growing. Edmonton no longer appears to have an awareness problem. Roughly three-quarters of residents remain concerned about 

climate change, believe action is needed, and recognize local impacts. Most key attitudinal indicators have remained remarkably stable over time.

2. Edmonton may be entering a "motivation plateau.” While concern remains high, desire to do more personally has fallen to its lowest point since tracking began, and climate-related 

conversations remain relatively infrequent. At the same time, reported action levels have generally stabilized rather than continued to grow.

3. The biggest challenge is an action gap, not an attitude gap. The demographic analysis repeatedly shows that willingness, concern, and support for action are often higher than actual 

participation in many higher-impact behaviours. Financial capacity, home ownership, age, and housing type all shape who can act and how. Many lower-cost actions are widely adopted, 

but higher-impact actions such as home retrofits, efficiency upgrades, floodproofing, EV adoption, and resilience investments remain concentrated among groups with more financial 

resources and greater control over their property.

4. Experience is increasingly driving perceptions. One of the strongest findings in the report is the role of lived experience. Wildfire smoke, heat waves, and other extreme weather events 

appear to be reinforcing residents' understanding of climate risks. Adaptation behaviours remain relatively strong, and most residents report having taken at least one resilience-related 

action around their home.

Considerations and Implications

Strategic Implications

The findings suggest Edmonton has largely moved beyond an awareness challenge. Concern about climate change, belief in the need for action, and support for many climate initiatives have remained 
consistently high over time. As a result, future progress is likely to depend less on changing minds and more on helping residents turn concern into action. The report indicates that barriers such as 
income, homeownership, and affordability are often more important than attitudes in determining who can take higher-impact actions. This suggests that reducing financial and practical barriers may 
be more effective than additional awareness campaigns alone. At the same time, recall of City climate programs remains relatively low, indicating an opportunity to expand the reach of 
communications and increase awareness of available supports and programs. Finally, residents increasingly connect climate change to lived experiences such as wildfire smoke and extreme heat. 
Framing programs around practical benefits such as protecting homes, reducing costs, and improving resilience may therefore be an effective way to strengthen engagement and encourage broader 
participation.



Detailed Findings



Perceptions and Attitudes
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Edmontonians’ level of concern about climate change is steady year-over-year and a majority continue to agree immediate action is required to address 

climate change.   

Three-quarters (73%) of Edmontonians agree they are concerned about climate change and believe immediate action is needed, both consistent with previous findings. 

Concern About Climate Change and Need for Action
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Once again, Edmontonians appear generally unwilling to pay a tax levy to address climate change.

One-third (34%) of Edmonton residents would be willing to pay a tax levy to help address climate change, while a greater proportion (44%) would not.  

Tax Levy
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Edmontonians generally feel they are more personally concerned about climate change than the average Edmonton resident. 

Agreement across statements is consistent year-over-year regarding perceived agreement among Edmontonians. 

Perceived Opinions of Edmontonians on Climate Change
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A majority of Edmontonians agree their actions make an impact on climate change. Notably, agreement that driving electric cars is better for the 

environment has increased by 14 points from one year ago. 

Impact on Climate Change
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A majority of Edmontonians agree solar panels are better for the environment than other energy sources, while four in ten agree using heat pumps are more 

energy efficient than air conditioners or furnaces. Further, most Edmontonians agree there are various economic and employment impacts on climate change. 

New in 2026, only a minority agree using heat pumps to heat or cool the home is generally more energy efficient than using a furnace or air conditioner. 

Alternative Energy Sources and Economic and Employment Impacts



Actions and Impacts
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Agreement that climate change is caused mostly by human activities is stable year-over-year overall.

There is 70% agreement regarding climate change being caused by human activities and just under two-thirds (63%) of Edmontonians are adapting to climate 

change. 

Human Action and Climate Change
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Six in ten Edmontonians want to do more personally to help address climate change, sitting at its lowest level since 2017. That said, another six in ten are 

personally taking action to help address the issue.  

Desire to Do More to Prevent Climate Change
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More than two-thirds of residents believe the City should increase or maintain its efforts to address climate change.

Slightly fewer Edmontonians believe the City should scale back its climate change efforts, with just under one in ten (8%) currently expressing this opinion. 

City of Edmonton’s Actions to Address Climate Change
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Two-thirds of Edmonton residents do not think it is too late to stop the impacts of climate change, with results virtually unchanged from last year. 

Climate Defeatism
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Two-thirds of Edmontonians feel their personal actions can help address climate change. A greater proportion agree that the impacts of climate change can be 

reduced if people work together.  

Results are steady with the past two years. 

Personal Actions and Impacts
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More than four in ten residents regularly talk to family, friends, or colleagues about climate change in 2026. 

While Edmontonians are generally comfortable talking about climate change, they rarely do so. 

Talking About Climate Change
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Four in ten Edmonton residents have taken actions to reduce their impact on climate change in the past year.

Unaided Actions to Reduce Climate Change Impact

Resident actions taken to reduce climate change impact is steady with last year. 
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Essentially all Edmontonians have taken some kind of climate-related action in the past year, consistent with previous years. 

As shown in the table, this year’s results are largely 

consistent with year-over-year findings. Differences of five 

points or more from 2025 results have been highlighted, 

with increases of five or more points circled in green and 

decrease of five or more points circled in red. 

The greatest decrease is regarding working close to where 

they live, although this change may be attributed to the 

change in wording from 2025.  

Aided Actions to Reduce Climate Change Impact
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Six in ten Edmonton residents who have taken any other climate actions in the past year cite changes in transportation or more recycling, among other 

activities. 

Actions to Reduce Climate Change Impact
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Those who have heard the expression mention it means to adapt to/mitigate environmental changes due to climate change, anticipate/plan/prepare for consequences of climate change, 

fight climate change/prevent climate change from getting worse through decision making and changes in behaviour, or being resilient/resilient to climate change. Smaller proportions say it 

is the ability to recover from extreme weather events or the resiliency/adaptability of climate/nature to change. One-quarter are unable to articulate what the expression means. 

Three in ten Edmontonians have heard the expression “Climate Resilience” and awareness has been trending upwards since 2024.

Climate Resilience



Weather and Climate Change
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Consistent with previous results, a majority of residents feel climate change is impacting local weather events and the health and well-being of individuals. 

Impact of Climate Change
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Findings suggest that direct experience with extreme weather is widespread and reinforcing public recognition of climate-related risks.

Differences of five points or more from 2025 are highlighted, as previously described.

Perceived risk (shown in the left table) has generally increased or remained stable across most event types since 2021, particularly for wildfire smoke and heatwaves, while some areas like 

flooding and hail show more fluctuation. At the same time, reported experiences with specific events have been volatile year to year, with a notable decrease in wildfire smoke, reinforcing 

their visibility and impact.

Impact of Climate Change on Weather Events
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Eight in ten Edmontonians continue to report they have taken at least one action in their home or property in the last year. 

A majority of residents have trimmed weak and broken tree branches, while half have secured loose shingles and landscaped with plants and trees that require less water, and four in ten 

floodproofed their property. 

Actions Taken
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Slightly up from last year, between three in ten and one-half of residents undertook any of the given actions.

New in 2026, four in ten completed a scan around their home and property and took steps to remove combustibles. 

Actions Taken (Continued)



Energy Efficiency
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Four in ten Edmontonians have taken actions to increase their home’s energy efficiency in the past year. 

Reported actions have been trending downwards over time. However, this trend may partly reflect the question's one-year reference period. Respondents who implemented energy-

efficiency measures in previous years may no longer report taking action, which could reduce the proportion reporting recent activity even if overall adoption remains high.

Past Year Actions Taken to Increase Energy Efficiency in the Home
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The most pronounced change year-over-year is regarding the installation of energy efficient windows, down from last year.  

Three-quarters of residents have ever taken actions in their home. 

Most Recent Actions Taken to Increase Energy Efficiency in the Home
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The less commonly undertaken actions are reported on by no more than approximately one-third of residents. 

Compared to one year ago, there are slightly greater reports of installing a tankless or high-efficiency storage water heater. Three percent (3%) of Edmontonians who reported taking 

action identified other measures, including insulation improvements (15%), energy efficient lightbulbs (11%), keeping the heat down or heating less (7%), and reduced energy 

consumption (5%). 

Most Recent Actions Taken to Increase Energy Efficiency in the Home (continued)
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Pride in being energy efficient is consistent year-over-year and one-third of Edmontonians consider themselves an activist for the environment, rebounding to 

2023 levels after a recent dip. 

Results show that Edmonton residents’ pride in being energy efficient has remained consistent since 2023.

Energy Efficiency Sentiment
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Virtually unchanged from last year, two-in-five (41%) of residents don’t know enough about ways to reduce home energy use. 

Agreement is somewhat steady year-over-year, continuing its slow incline since a drop in 2024. 

Home Energy Use
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Eight in ten feel it is important for a home to be energy efficient, slightly down from 2025. About two-thirds of Edmontonians feel it’s important for buildings 

to be energy efficient, down by a margin from one year ago. 

Importance of Home and Building Energy Efficiency



Programs



432026 Climate Change and Energy Perceptions Report

More than half of Edmontonians (54%) are aware of the EnerGuide Program. Fewer residents (68%) this year want to see the results of the EnerGuide 

evaluation when buying or renting a home.  

Awareness of the program has been steady since 2023. Results are steady with regards to having an EnerGuide evaluation with recommendations on how to make their home more 

energy efficient being valuable when renovating. 

Awareness and Opinions of EnerGuide Program
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Slightly up from 2025, one-quarter of Edmontonians have heard of the Clean Energy Improvement Program. 

Awareness is back in line with 2023 levels. 

Awareness of Clean Energy Improvement Program



Electric Vehicles



462026 Climate Change and Energy Perceptions Report

Nearly one-third (31%) of Edmontonians are very or extremely familiar with electric vehicles, similar to 2025. Up from last year, three in ten Edmonton 

residents report they are likely to buy an electric vehicle as their next vehicle.

A decreasing minority are not very or not at all familiar with electric vehicles. The likelihood of purchasing an electric vehicle has increased in the past year. 

Familiarity with Electric Vehicles
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The rate of having driven or been a passenger in an electric vehicle has doubled over the past five years, with three in ten (29%) Edmontonians now reporting 

such an experience. 

Findings are highly consistent with last year, although the proportion of residents who have driven or been a passenger in an electric vehicle has increased marginally. 

Experience with Electric Vehicles
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Price as a factor preventing an electric vehicle purchase is at its lowest point since 2019. 

Adoption barriers are mostly consistent year-over-year. 

however, the greatest decrease is seen for access to EV 

charging stations.

As previously noted, decreases of five points or more from 

2025 are highlighted in red. 

Barriers to Purchase
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Overall, motivating factors for electric vehicle purchases are generally in line with previous years. 

Price related factors have increased by a margin, while 

the factor related to greenhouse gas emissions has 

decreased by the same proportion. 

Motivators to Purchase
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Marginally down from last year, two-thirds of Edmontonians are aware there are public EV charging stations. 

Two-thirds of Edmonton residents (66%) are aware that there are public charging stations for EVs in Edmonton.  As would be expected, awareness of the public charging station 

infrastructure is higher among those with some type of experience with electric vehicles.  

Awareness of Public Charging Stations for Electric Vehicles



Electric Bicycles
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One in ten Edmonton residents have an electric bicycle, and one-quarter are likely to purchase an e-bike in the next three years. 

About one-quarter of residents state they are likely, to some extent, to buy an/another e-bike in the next three years. One in ten do not plan to buy one at all. 

Electric Bicycles (E-Bikes)

Likelihood By Age Group

18-34 35-54 55+

% Likely 35% 24% 10%

% Unlikely 35% 49% 52%

N/A 7% 8% 24%
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Half of current or prospective e-bike owners say they plan to use it for recreation or exercise.

A minority use or would use e-bikes for commuting to work/school or for running errands. Few cite usage for transporting children or family members, or work-related deliveries. 

Primary Uses of an E-Bike



Transportation Choices
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Reports of being a pedestrian have decreased since last year. Being a passenger of a private vehicle is also down but only marginally. 

Modes of transportation among Edmontonians are generally consistent year-over-year, however, reports of being a pedestrian have fallen to a new low. 

Transportation Used in the Past Month 



Campaigns and Information Sources
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Two in ten Edmonton residents can recall recent climate change programs or ads from the City. 

Among the minority of Edmontonians who recall seeing or hearing about the City’s climate change programs or advertisements, one in ten mention something related to energy efficiency 

upgrades/programs or the City’s initiatives to combat climate change. Other information is recalled by fewer proportions each. 

Recall Climate Change Programs or Advertisements
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Awareness of the Neighbouring for Climate Initiative remains relatively limited; however, among those aware of the initiative, nearly one-half have 

participated.

Those who are aware of the initiative recall seeing something on social media, at their community league, or through word of mouth. Recall via an event or the City newsletter is less 

common.  

Knowledge of Climate Initiative
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General online searches and television are the primary ways Edmontonians source information on a regular basis. 

Word of mouth, social media, radio, and news websites are the next most common ways for Edmonton residents to source information. Other modes are noted by fewer 

than two in ten each. Edmontonians use multiple information sources regularly. 

Information Sources

Average 
Number of 
Information  

Sources 
Used: 

3.3



Demographic Analysis
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Demographic Analysis

Attitudes and Behaviours

Across Edmonton, residents express strong agreement with statements such as “I am concerned about climate change,” “I think we need to act now to address climate change,” and

“The impacts of climate change will be reduced if people work together on solutions.” However, the degree of agreement, and especially the translation of these beliefs into action, 

varies substantially across gender, quadrant, age, income, and homeownership. These differences create a clear narrative about who is most engaged, who feels constrained, and where 

the gaps in action lie.

Gender differences show a consistent gap across nearly every attitudinal measure. Women tend to report higher agreement scores with “I am concerned about climate change” and “I 

think we need to act now to address climate change”, while men are less likely to agree with these same statements. Women are also more likely to agree that “I want to do more 

personally to help address climate change” and that “My personal actions can help address climate change”. Men, by contrast, are less likely to express this willingness or belief. This 

pattern carries through to action: women are more likely to indicate agreement with “I am taking action to help address climate change”, whereas men are less likely to do so. This 

higher engagement among women carries through to behavioural measures, where women are more likely to report everyday actions captured in Q11, such as “reduced food waste”, 

“bought fewer products”, and “learned online.” Men, on the other hand, are less likely to agree with many of these attitudinal statements or report day-to-day behaviours. However, 

behavioural batteries like Q9 reveal a subtle distinction: men are relatively more represented in certain capital-intensive upgrades (e.g., equipment-related improvements), indicating 

that while women lead in broad climate activity engagement and everyday behaviour, some male participation is concentrated in more technical or infrastructure-focused actions.

Geographically, quadrant differences become much more tangible when behavioural questions are layered in. Residents in the Southwest and Southeast are slightly more likely to offer 

agreement with “I think we need to act now to address climate change”, but those in the Southeast are less likely to have taken home-based adaptation measures captured in Q7MA, 

such as “floodproofed your property”, “have an emergency preparedness plan”. Those in the Northeast are more likely however to have taken five of eight actions on their property. The 

Southeast also trends lower on taking action (Q7k). This reinforces that geographic variation reflects not only differences in attitudes but also in real-world protective and mitigation 

behaviours at the household level.
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Demographic Analysis (Cont’)

Age introduces a clear divide between motivation and execution, which becomes especially visible in behavioural measures. Younger residents (18–34) are more likely to agree with “I want 

to do more personally to help address climate change” and are more likely to report personal lifestyle changes from Q11, such as “commuted sustainably”, “learned online”, “installed energy 

efficient windows”, “installed a rain barrel”, or “floodproofed your property”. Older residents (55+), by contrast, are less likely to express an urgency and desire to do more, but more likely to 

agree with statements on structural, home-based actions, including property-level adaptations and efficiency upgrades. This creates a strong narrative: younger residents are willing but 

limited to low-cost behaviours, while older residents carry more of the infrastructure-based response.

Household income reinforces this structural divide. Higher-income households are more likely to agree not only with statements like “I think we need to act now to address climate change” 

and “I am taking action to help address climate change”, but also on higher-cost behaviours in Q7MA and Q9. These include actions such as home upgrades, adaptation measures, and 

efficiency investments, all of which require upfront capital. Lower-income households are less likely to report the same behaviours and less likely to have taken such actions, even if they 

express some level of concern. In Q11, however, lower-cost behaviours (e.g., reducing waste or changing consumption habits) are more evenly distributed, suggesting that financial barriers 

specifically limit higher-impact, infrastructure-level actions rather than all action overall. Non-homeowners, by contrast, are less likely to report nearly all property-based actions. This is not 

simply a difference in willingness; it reflects a lack of ability to act on measures that require ownership or control over the home. As a result, even though some renters agree with “I am 

taking action to help address climate change”, the types of actions they can take are fundamentally different and more limited.

The climate segments (as defined on page 69) bring these patterns together into a full behavioural spectrum. Climate Crusaders consistently are more likely to agree across all attitudes and 

behavioural batteries - agreeing strongly with “I am taking action to help address climate change” and also reporting high levels of participation across Q7MA, Q9, and Q11 actions. This 

group demonstrates the strongest alignment between belief and behaviour. Eco-Savvy Affluents show a similar pattern, with high agreement on climate statements and particularly strong 

participation in higher-cost home and efficiency upgrades, reflecting both motivation and means. In contrast, Hard-Pressed Hesitants are less likely to report that “I want to do more 

personally to help address climate change” and “I am taking action…”, and also show lower participation across behavioural measures, suggesting constraints rather than outright disbelief. 

Climate Doubters are least likely to agree across both belief statements (e.g., “I am concerned about climate change”) and behavioural measures, showing minimal engagement on both 

fronts.

A clear pattern emerges by dwelling-type. Semi-detached/townhouse residents appear to be the most climate-engaged segment, reporting the highest levels of concern, strongest support 

for action, greatest confidence in their ability to make a difference, and strongest support for increased City efforts. Detached-home residents are generally the least climate-engaged 

segment, particularly with respect to personal action, willingness to pay a levy, support for increased City efforts, and perceptions of climate risk. Condo/apartment residents generally 

resemble semi-detached group residents in terms of climate concern and support for action, and often report higher perceived climate risks; however, they tend to be less familiar with 

certain technical home-energy technologies, such as heat pumps.
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Demographic Analysis (Cont’)

When attitudes and behaviours are combined, the key insight becomes clear: Edmonton is characterized not just by differences in belief, but by a significant action gap shaped by 

structural factors. While many residents agree with “I think we need to act now to address climate change”, far fewer consistently report the kinds of actions captured in Q7MA and Q9, 

particularly those that require financial investment or homeownership. Lower-cost behaviours captured in Q11 are more broadly adopted, but they represent only one layer of climate 

action.

Overall, the data revealed three distinct groups within the city: a highly engaged group (Climate Crusaders and Eco-Savvy Affluents) that believes strongly and takes a wide range of 

actions; a willing but constrained middle (younger residents, renters, lower-income households) that agrees with “I want to do more personally” but is limited to lower-cost behaviours; 

and a less engaged group (Climate Doubters and some lower-engagement geographies) that is less likely to exhibit key beliefs and actions. The central challenge for Edmonton is 

therefore not simply increasing awareness, but enabling broader participation in higher-impact actions by reducing financial and structural barriers, while also increasing engagement 

among the least convinced groups.

Program Awareness and Recall

Across the total population, recall of City activity, captured by “Do you recall seeing or hearing about any climate change programs or advertisements from the City of Edmonton in the 

past year?”, is far from universal. There is a clear split between groups that are already highly engaged in climate change and those that are not, with awareness strongly mirroring the 

broader engagement patterns seen earlier in the study.

From a demographic perspective, higher-income households are more likely to recall having seen or heard climate-related programs or advertising, consistent with their stronger climate 

engagement and higher levels of reported action. Gender presents a more complex pattern. Men are more likely to recall City climate communications, yet women tend to express 

greater concern about climate change, a stronger sense of urgency, and higher levels of self-reported action. This suggests that recall of City messaging does not necessarily correspond 

with broader climate engagement. Taken together, the findings indicate that program awareness is strongest among some already-engaged groups, particularly higher-income 

households, while lower-income households are less likely to recall communications and to report higher-impact climate actions.
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An analysis of Edmonton’s survey findings was conducted by geographic quadrant: 

Southwest, Southeast, Northwest, and Northeast. The survey questions included 

in the quadrant analysis are Q.1, Q.4, Q.5, Q.7K, Q.8, Q.11, Q.24, Q.24A. 

A red arrow indicates that a survey result from a specific Edmonton quadrant 

location is six or more percentage points below the overall score. 

A green arrow indicates that a survey result from a specific Edmonton quadrant 

location is six or more percentage points above the overall score. 

The Northeast and Southeast quadrants stand out with the highest number of 

green arrows, while the Northwest quadrant receives the fewest. The Northeast, 

Northwest, and Southeast quadrants each have one red arrow. Overall, the 

Northeast and Southeast quadrant are performing best across the eight given 

metrics, tied with the same number of green and red arrows.

Quadrant Analysis
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Ten-Year Summary
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Over ten years, Edmontonians’ climate attitudes are stable, but behaviours and perceptions about social norms have strengthened. 

Concern about climate change has stayed high and unchanged, 

suggesting awareness is already widespread. However, more 

people now feel a need to act and report actually taking action, 

showing a clear shift from concern to behaviour. Belief that 

climate change is caused by human activity and personal 

motivation have remained steady.

At the same time, people increasingly believe that others are also 

concerned and taking action, with notable gains across all 

measures. Despite this, individuals still underestimate how 

aligned others are compared to their own views. Overall, the 

results suggest that while concern has plateaued, action and 

societal climate perceptions around climate change are 

strengthening.

Ten-Year Summary
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The accompanying table summarizes the weighted demographic profile of survey respondents.

Classification Questions
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