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Executive Summary
The City of Edmonton and the Government of Alberta are developing a
plan for a neighbourhood in the Heritage Valley area. A neighbourhood plan
provides a vision of how a neighbourhood is to be developed and sets out
objectives to achieve the vision and policies to reach those goals. When
designing a neighbourhood plan, there are many components which are
considered including what is currently existing on the lands, any future
planned infrastructure such as LRT and major roadways, as well as what
is needed to create a community and bring services to the area.
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What We Did
Drop-in Public Engagement Session

nov

2018

This neighbourhood plan is unique because
it includes both a future hospital and health
campus as well as an LRT Station, which
provides an opportunity to design the
neighbourhood as a healthy community. As part
of developing this plan, the City of Edmonton and
Government of Alberta engaged the public. The
role of the public was to ‘ADVISE’ on the healthy
community vision for the plan. The feedback
received from the public was considered
to inform changes to the plan. All feedback
received is weighed against other factors such
as city policies, land use planning practices and
supporting technical studies (i.e. transportation
and servicing studies). All of the information is
incorporated into the neighbourhood plan as part
of a pre-submission report that is provided to
the City's Planning Coordination section.
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Wednesday, 5 - 8 pm
Ellerslie Rugby Club
11004 Ellerslie Rd SW Edmonton

83

Drop-in workshop
participants

399

Online respondents

+ A mix of different types of housing;
Opportunities for schools and parks, and for
+	
natural areas to be preserved; and

Opportunities for commercial uses that
+	

would allow for employment and amenities
such as coffee shops and retail.

This report provides additional details and
summarizes what we heard from both the
engagement session and the online survey.

Project Background
Context
A new Neighbourhood Area Structure Plan
(neighbourhood plan) is being developed
for lands in southwest Edmonton, for an
area presently known as Heritage Valley
Neighbourhood 14. The plan area is located just
south of Anthony Henday Drive and just west
of 127 Street. It is the last neighbourhood to be
planned in the Heritage Valley area and the land
is wholly owned by the Government of Alberta.
The City of Edmonton and the Government
of Alberta are partnering to create this
neighbourhood plan.

Ellerslie LRT Station
Ellerslie Road (9 Ave)
Future
Heritage
Valley Trail

Future
LRT
Station

28 Avenue

Neighbourhood
Plan Area
127 Street

Engagement with the community consisted
of a drop-in engagement session and online
survey to understand public and stakeholder
perspectives on the Healthy Community
approach and preliminary contextual information
to inform the policies of the Neighbourhood
Plan. Literature suggests that a healthy
community is one in which residents have the
opportunity to live to their full potential, where
there are opportunities to interact and create
dialog, embrace diversity, and where options
are available in terms of types of housing, how
people travel, where they work and play. Those
who participated in engagement opportunities
were generally interested in seeing a mix of land
uses to be provided within the neighbourhood.
This included:

Heritage Valley
Town Centre
LRT Station

Objectives
Once completed and approved by City Council,
the neighbourhood plan will outline the future
land uses, transportation network, ecological
network, and servicing for this area. With a
future hospital and health campus and LRT
station located within this neighbourhood as
well as direction through the City’s Vision 2050
Goals, it is a great opportunity to design the
neighbourhood as a healthy community. When
creating this neighbourhood plan, a variety of
factors must be considered as shown in the
diagram below. The neighbourhood plan will also
aim to reflect a Healthy Community approach.
The neighbourhood plan has interpreted healthy
communities based on research and best
practice into the themes of: social inclusion &
safety, environmental health, accessibility &
well-being and local economic vitality.
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Drop-in Public Engagement Session
November 28, 2018
Who participated?

83

Drop-in workshop
participants

Below is an overview of where attendees live in
relation to the plan area. This helped to identify
what services and amenities were important to
residents in the area.
Did not respond

52%

Live within
Heritage Valley

31%

Live within Edmonton
but outside Heritage
Valley

Facilitated table sessions included a discussion
with participants about what a healthy community
meant for people in different stages of life.
Participants were asked to assume a “profile” (ex.
teenager, retired person, family, etc.) and respond
to questions related to social inclusion, physical
health and overall well being. Staff from the City
of Edmonton, Government of Alberta and project
consultants were on hand to answer any questions
from the public as well as record feedback.
Participants were encouraged to provide feedback
through comment sheets, an online survey, sticky
notes on boards, and to staff in attendance.

11%

Live outside the
boundaries of Edmonton 6%

Promotion

Online Survey
November 28 - December 16, 2018
Who participated?

399

The Engagement Session was
advertised to the public through:

+	newspaper ads
+	social media
+	a public service announcement
+	circulation via community leagues and
stakeholder groups in the area

+	road signs
+	postcard invitations sent to residents within
200 m of the proposed neighbourhood

Session Format
The engagement session provided participants
the opportunity to learn about what a
neighbourhood plan is, the vision and themes
for this neighbourhood plan, the healthy
community approach, and the future LRT
extension through a mixture of boards,
presentations, discussion with project team
members and facilitated tables.
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Online respondents

Promotion
The survey was advertised through the City’s
website on the NASP 14 Neighbourhood Plan
webpage and was sent to interested Insight
Community members.
Survey Format
To provide an opportunity for participants to
provide feedback at their own convenience, an
online survey was available to the public. In keeping
with the Healthy Communities theme of the
neighbourhood, participants were asked questions
about designing a neighbourhood that supports
physical, social, mental, and environmental health.
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What We Heard
Engagement Session Feedback
The results of the facilitated table sessions indicated common themes
of wanting access to recreation centres and transit regardless of which
scenario was discussed.

Although most comments were provided through
the facilitated tables and the online survey,
participants also provided feedback through
sticky notes on the display boards. There were no
common themes found amongst the comments.
Comments included:
A desire for the LRT and the hospital to be
+	
built as soon as possible.

Incorporation of public art with the LRT
+	
station design.

Concern regarding the impact to property
+	

values and potential increase in crime with
further development, the LRT and the new
hospital.

A desire to preserve the tree stands.
+	
Desire for amenities such as recreation
+	

+

centres, police stations and sit down
restaurants.

 desire for local food infrastructure, such as
A
community gardens.

More dog parks within walking distance.
+	
Concerns with too much density and the
+	
potential for traffic congestion.

Residents of the Rutherford neighbourhood
+	
were concerned with the land uses which
would be proposed closer to the Rutherford
Neighbourhood.

A desire for a range of residential land uses
+	

with densities that are realistic, marketable
and achievable.
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Online Survey Feedback*
Participants responded to questions
that focused on incorporating
healthy community themes within
neighbourhood design. Participants
had multiple choice options, so the
results below are not intended to add
up to 100% for each theme.
When participants were asked what features of
a neighbourhood make them feel like they are a
part of it, the most popular responses were:

+	having businesses or restaurants/cafes to
connect with people in the neighbourhood
(approximately 80%);

+	outdoor parks and open spaces to connect
with people (80%); and

+	being able to walk or bike to destinations in
their neighbourhood (77%).

Participants were then asked what three types
of amenities they would like to live close to. This
was broken out into a general category for all
households, one for households with children
under 18 and one for households without
children.

The results show that in all three categories,
proximity to parks and open space was
important to respondents. While households
with children also valued having a school in the
neighbourhood, all respondents wanted to be
near amenities such as grocery stores, shops
and community facilities.
One of the healthy community themes related
to social inclusion is that future residents
have the opportunity to remain in the same
neighbourhood as they age. Participants were
asked to think about getting older and what
elements would help them to continue living in
the neighbourhood. The majority of participants
wanted daily services in close proximity to
their homes. Important amenities and features
included:

+	59% Daily services in close proximity to

their home (uses included groceries, corner
stores, banking and pharmacies)

+	39% Full range of transit options within
walking distance

+	31% Health services such as doctors, clinics,
specialists, etc.

+	58% Park/Open Space
+	52% Grocery Store
+	50% Coffee Shop/Restaurants

The design of commercial areas is important
in determining how people will use the spaces
and if they will use the spaces. Participants
were asked how the design of commercial areas
could be more welcoming or promote social
connection. The most popular responses were
to have:

Households with Children

+	stores and businesses include spaces to

All Households

+	56% Park/Open Space
+	51% School
+	45% Community Services (recreation
centre, library)

gather and linger like seating areas, plazas
and landscaped areas (55%) and for

+	stores and businesses to be located in areas
that feel safe and comfortable to walk in
(50%).

Households without Children

+	58% Park/Open Space
+	58% Grocery Store
+	53% Coffee Shops/Restaurants
6

*See appendix for full online survey results.
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Participants were then asked a similar question
but in relation to open spaces and parks: How
can we design different types of development
(such as residential or commercial areas) that
surrounds open spaces and parks to be more
welcoming and promote social connection? The
most popular responses included:

A future LRT line and station are located
within the future neighbourhood. This will
provide residents with an alternative mode of
transportation. With no park and ride proposed
for this station, respondents were asked what
would help them to access the LRT without
having to drive. They said:

+	walkways leading into parks/open spaces

+	60% Live within walking distance

+	that paths are provided to connect

+	55% Frequent bus service to LRT
+	50% Direct bus route to LRT
+	47% Direct paths/sidewalks to LRT

are wide, open, and highly visible (66%), and
parks/open spaces to the rest of the
neighbourhood (65%).

Interaction with your neighbours is an important
component to building a healthy community.
Connecting people helps to create a sense of
community as well as pride and ownership of
one’s neighbourhood. Participants were asked
how they connect with their neighbours. The
most popular responses were:

+	79% saying hi while walking or biking,
+	73% seeing each other across the fence,
while working in the yard,

+	58% seeing each other at local parks, and
+	55% attending community events such as
farmers markets and festivals.

Building on the accessibility & well-being theme
of a healthy community, is the importance of
accessibility by different modes of transportation.
The ability to walk to amenities provides physical,
social, mental and environmental benefits. The
majority of respondents, 76%, use active modes
of transportation at least sometimes in their day
to day life. Participants were asked why they
do not use active transportation modes. The
reasons they gave were:

from the LRT

The public was generally supportive of the
healthy community themes. When thinking
of building a healthy community, respondents
were asked to select from a list of amenities
and features, what they would like in their
neighbourhood. A large percentage of
respondents were:

+	favourable to retaining natural areas and
wildlife corridors;

+	Living near a ‘main street’ where they could
walk to shops and services; and

+	having a mix of land uses within the

neighbourhood such as parks, a variety of
housing, shops, offices, etc.

+	54% The places they want to
go are too far away

+	44% Snow and ice are not
cleared in the winter

+	37% Have to transport too many goods and
therefore it is not feasible
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Responses
The below chart provides a total breakdown
of the responses from the online survey:

Thinking about a healthy community that is designed to promote social, physical, environmental,
and mental well-being, how can a neighbourhood create more opportunities for overall well-being?

PERCENTAGE

0

20

40

60

Provide more
access to nature
29%
Retaining natural areas and wildlife
corridors (i.e. tree stands, wetlands)
43%
Provide many parks
and open spaces
33%
Includes or is near a ‘main street’ with lots of shops
and services in a pleasant walking environment
43%
Provide a variety of ways to get around
(i.e. transit, shared use paths, bike lanes)
34%
More places to meet with others
like coffee shop, libraries, etc.
35%
Provide a mix of different land uses (parks, variety
of housing, shops, offices, community services, etc.)
40%
Provide different types of
housing at different prices
17%
Provide options to work
within the neighbourhood
15%
Other
(please specify)
8%
None of
the above
0%
Not
sure
2%
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What We Will Do With the Feedback Provided
As the neighbourhood plan is developed, opportunities for these
preferences or ideas will be considered and incorporated where possible.
While the plan will not be able to dictate where a specific use such as a
grocery store may be located, the plan can create areas for commercial
uses where there is an opportunity for a developer to submit a proposal to
develop a grocery store or coffee shop in this location.

As the development concept and plan are prepared, the information from the engagement session
and online survey will be considered along with further technical studies like the Neighbourhood
Design Report (stormwater management design), Transportation Impact Assessment, and City
policies like the Transit Oriented Design Guidelines or Affordable Housing Policy. Information which
has been considered or incorporated includes:

feedback themes

incorporation into neighbourhood plan

Provide the opportunity
for a mix of different land uses.

The plan will include a mix of residential, commercial, open
space and institutional uses.

Provide the opportunity for a mix
of different housing types

The plan will include opportunities for single family homes,
semi-detached homes, row housing and apartments of
varying heights.

Preservation of the natural area

The large natural area in the northwest portion of the plan will
be preserved.

Places to work, meet and shop

The plan will include opportunities for commercial and mixed
uses and will be home to a hospital and health campus.

Ability to walk or bike
to destinations in the
neighbourhood.

The plan will include a well connected network of shared use
paths and sidewalks which provide options for people to walk
or bike to different destinations in the neighbourhood.

Connections to the LRT

The plan will support a variety of options available to
residents to access the LRT, including shared use paths
which allow individuals to walk or cycle, and roadways to
allow for drop off.

Proximity to parks and open space

All residential uses will be within 400 m of a park or open
space. This would be approximately a 5 to 10 minute walk.
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Feedback that was provided that was not incorporated includes:

feedback theme

reason for not incorporating

Inclusion of amenities such as
coffee shops, a grocery store, and
restaurants in the plan area.

The neighbourhood plan will designate land for commercial use
and provide language that encourages these types of amenities.
The types of businesses that occupy the commercial space is
designated at later stages as zoning and development permit
progresses.

Parks and open spaces to be
developed with recreation
centres, libraries, sports,
community gardens, etc.

Parkland may be designated through the neighbourhood
plan and programming may be encouraged in the text of the
neighbourhood plan however the programming of park sites is
determined by the City at later stages of development through
open space master planning. It is at this stage that the public
may have the opportunity to provide feedback on the type of
programming.

Provide many parks.

Park land will be designated in the neighbourhood plan within
the range described in the Municipal Government Act (Provincial
legislation). Each titled parcel is to provide 10% of the land (after
all non-developable areas are removed) as Municipal Reserve
which can be provided as parks or natural areas.
The neighbourhood plan will align with Breathe - Edmonton’s
Green Network Strategy by encouraging connection and
integration of open space at the site, neighbourhood, city and
regional levels through spaces within the neighbourhood and
connections to adjacent neighbourhoods
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What’s Next
The Project Team, consisting of the Government of Alberta, City of Edmonton,
and consultants will finalize the neighbourhood plan by:

+	incorporating public engagement feedback;
+	ensuring that the plan is in alignment with

healthy community goals and objectives,
which includes social inclusion, safety,
environmental health, accessibility and wellbeing, and local economic vitality;

+	ensuring alignment with applicable City
Policies, and

+	incorporating information from supporting
technical studies, including transportation
and how the neighbourhood will be
connected to services such as water and
sanitary.



The neighbourhood plan along with the
supporting technical studies will then be
submitted to the City of Edmonton’s Planning
Coordination section for formal review in
early 2019.

Future Opportunities
for Public Engagement
Once the neighbourhood plan is submitted to the
City of Edmonton for formal review, the City of
Edmonton’s Planning Coordination section will hold
future engagement sessions where Edmontonians
will have an opportunity to learn more about the plan
and provide their feedback. Throughout the process,
the public is also welcome to contact the project
team directly at any time to provide feedback or
obtain further information on the neighbourhood
plan and process.
Feedback will be summarized in a report to City
Council so that they can understand the opinions
of residents and businesses impacted by the plan
before making a final decision at a future Public
Hearing. The Public Hearing is an important part of
the engagement process. Edmontonians will have
an opportunity to register to speak at the Public
Hearing or listen to the proceedings.
You can stay up to date with the project and reach
out to the project team by going to the project
website and signingHeritage
up for newsletter
updates:
Valley Neighbourhood
#14
Neighbourhood Area Structure Plan

edmonton.ca/heritagevalleyneighbourhood14
PROJECT PROCESS
& TIMELINE
APPLICANT CONSULTATION
PROCESS

CITY LEAD
REQUIRED PROCESS
City to send notices to
property owners &
stakeholders about the
Public Engagement
Session
Spring 2019

WE ARE
HERE

Applicant
Engagement
Session
Notification
Nov. 28, 2018

Pre-application
Engagement
Session
Nov. 28, 2018

On-line Survey
open until Dec.
16, 2018

Applicant to
Submit
Application

City to Host a
Public
Engagement
Session

Spring 2019

Technical
Review by City
Departments
& Agencies

Mid 2019

Final
Decision
by Council

Notice of
Public
Hearing

City Staff to
City Planner to
Evaluate
Draft Bylaw
Input
Recommendations

City to Host
an
Information
Session

Late 2019

Public
Hearing

Late 2019
(if necessary)

Spring 2019

OPPORTUNITY FOR YOUR PARTICIPATION & INPUT

What
We Heard Report: Heritage Valley Neighbourhood 14 Plan Public Engagement
Dates shown are subject to change
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Appendix:
Online Survey Results
Survey Responses:

Q.1	What features of a neighbourhood make you feel like you’re part of it?
PERCENTAGE

0

20

40

60

80

Being able to walk or bike to
destinations in my neighbourhood
77%
Having indoor public spaces to connect with
people in my neighbourhood (library, rec centre)
63%
Having outdoor parks and open spaces to
connect with people in my neighbourhood
80%
Knowing my way around
my neighbourhood
70%
Having businesses or restaurants/cafes to
connect with people in my neighbourhood
80%
Community includes a diverse
range of employment opportunities
26%
Knowing my neighbours
and community members
59%
Other
(please specify)
13%
None of
the above
1%
Not
sure
13%
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Q.2	How do you get to know and connect with your neighbours?
PERCENTAGE

0

20

40

60

80

Saying hi while
walking or biking
79%
Participating in community recreation,
sports or other programs
40%
Volunteering at
community events
30%
Through kids
(play dates, school)
36%
Chatting on
the bus or LRT
24%
Attending community events
(ex. Farmers markets, festivals, etc.)
55%
Seeing each other
at the store
44%
Seeing each other
at local parks
58%
Seeing each other across the fence,
while working in your yard, etc.
73%
Other
(please specify)
7%
Not
sure
0%
I don’t know or connect
with my neighbours
5%
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Q.3 From the list below, which three things would you most like to live close to?
PERCENTAGE

0

20

40

60

School
23%
Parks and
Open Space
58%
Grocery
Store
52%
LRT
Station
38%
Health Services
(clinics, pharmacy, etc)
20%
Coffee shop/
restaurants
50%
Community Services
(recreation centre, library)
33%
Offices/
businesses
2%
Day-to-day services
(i.e. laundromat, hairstylist)
6%
Daycare or other
child care services
3%
Other
(please specify)
5%
None of these things are
important to have near my home
1%
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Q.4	How far would you be willing to walk to each of the following places?

Less than one block (under 3 minutes)

8 blocks (13 minutes)

2 blocks (3 minutes)

More than 10 blocks (15+ minutes)

4 blocks (7 minutes)

Not willing to walk this

6 blocks (9 minutes)

I do not visit this place

School

5%

18%

19%

15%

8%

31%

Park and Open Space

8%

20%

27%

23%

11%

9%

Grocery Store

15%

23%

18%

12%

9%

18%

LRT Station

10%

20%

23%

19%

13%

10%

Health Services (clinics, pharmacy, etc.)

8%

17%

20%

16%

20%

16%

Coffee shops or restaurants

12%

25%

25%

17%

14%

Community Services (library, recreation centre)

6%

14%

23%

24%

21%

7%

15%

12%

Commercial area (shops, services, offices/businesses)

8%

18%

25%
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Q.5	Thinking about getting older, what elements would help you to continue to live
in your neighbourhood?
PERCENTAGE

0

20

40

60

A range of house prices
and affordability
9%
A range of housing options and types (i.e. condos,
townhouses, single family, ground-oriented)
19%
Low traffic, low
speed streets
15%
Accessibly-designed
streets and sidewalks
14%
Daily services in close proximity to home
(ex. groceries, corner stores, banking, pharmacies)
59%
Accessibly-designed
parks and open space
15%
Community programming
and/or volunteer opportunities
6%
Recreation centres,
pools, gyms, etc.
23%
Homes designed to accommodate
wheelchairs or people with reduced mobility.
8%
Full range of transit options
within easy walking distance
39%
Door-to-door transportation
options (i.e. DATS)
6%
Family or other
supports are nearby
17%
Health services (such as doctors,
clinics, specialists, etc.)
31%
Community programs to help me maintain my
property (e.g., snow shovelling, yard maintenance)
17%
Other
(please specify)
5%
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Q.6	Active transportation refers to things like walking, biking, skateboarding, or
rollerblading. How often do you currently use any of these active transportation
modes in your day-to-day life?
PERCENTAGE

0

20

40

60

80

Always
18%
Often
32%
Sometimes
26%
Rarely
17%
Never
6%
Not sure
0%
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Q.7	What, if anything, is stopping you from using active transportation in
your current day-to-day life?
PERCENTAGE

0

20

40

60

The places I want to
go are too far away
54%
I do not feel safe on
the road/in traffic
18%
I do not feel safe in
my neighbourhood
3%
There are no direct routes
to the places I want to go
23%
The sidewalks and paths are not easy to travel
on (uneven, poor connectivity, too narrow)
16%
Snow and ice are
not cleared in winter
44%
I do not have
enough time
24%
I have others
with me (i.e. kids)
16%
I have to transport too many
goods and so it’s not feasible
37%
There is a lack of supporting infrastructure
(i.e. sidewalks and Shared Use Paths, bike parking)
16%
It’s not a
priority for me
12%
Other
(please specify)
14%
Nothing is
stopping me
10%
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Q.8	We would like to encourage people to access the LRT without using their car.
What would help you do that?
PERCENTAGE

0

20

40

60

80

Frequent bus
service to LRT
55%
Direct bus
route to LRT
50%
Bike storage
at LRT
30%
Direct paths to LRT
(sidewalks/Shared Use Path)
47%
Do not have to wait long
to cross intersections
14%
Having fewer
roads to cross
12%
Live within walking
distance from the LRT
60%
Other
(please specify)
13%
I would not access the
LRT without using my car
12%
Not
sure
1%
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Q.9	How can we design commercial areas to be more welcoming and
promote social connection?
PERCENTAGE

0

20

40

60

Stores and businesses include spaces to gather and
linger like seating areas, plazas and landscaped areas
55%
Parking areas are smaller with
landscaping and walkway connections
12%
Store fronts open directly onto the
street and not into a parking lot
25%
Stores and businesses are located in areas
that feel safe and comfortable to walk in
50%
Stores and businesses have similar look
and feel to nearby residential buildings
14%
Other
(please specify)
13%
None of the
above
2%
Not
sure
5%
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Q.10	How can we design development that surrounds open spaces and parks to be
more welcoming and promote social connection?
PERCENTAGE

0

20

40

60

80

Building/house entrances
face parks and open spaces
24%
Sides of buildings that face the park/open
space have big windows or patios
25%
Fencing along the parks/open spaces
is transparent and low
19%
Walkways leading into parks/open spaces
are wide, open, and highly visible
66%
There are many paths that connect parks/open
spaces to the rest of the neighbourhood
65%
Parking lots and service areas (ex. garbage facilities, delivery
doors) next to parks/open spaces are limited and …
20%
More streets run along the
edge of parks and open spaces
15%
Other
(please specify)
12%
None of the
above
1%
Not
sure
4%
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Q.11	Thinking about a healthy community that is designed to promote social, physical,
environmental, and mental well-being, how can a neighbourhood create more
opportunities for overall well-being?
PERCENTAGE

0

20

40

60

Provide more
access to nature
20%
Retaining natural areas and wildlife
corridors (i.e. tree stands, wetlands)
43%
Provide many parks
and open spaces
33%
Includes or is near a ‘main street’ with lots of shops
and services in a pleasant walking environment
43%
Provide a variety of ways to get around
(i.e. transit, shared use paths, bike lanes)
34%
More places to meet with others
like coffee shop, libraries, etc.
35%
Provide a mix of different land uses (parks, variety
of housing, shops, offices, community services, etc.)
40%
Provide different types of
housing at different prices
17%
Provide options to work
within the neighbourhood
15%
Other
(please specify)
8%
None of
the above
0%
Not
sure
2%
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D.1	Which best describes your age?
PERCENTAGE

0

20

40

60

80

40

60

80

less than 18 years
0%
18 – 24 years
2%
25 – 34 years
20%
35 – 44 years
28%
45 – 54 years
16%
55 – 64 years
18%
65 years or older
15%
Prefer not to answer
1%

D.2	Which of the following describes your household?
PERCENTAGE

0

20

There are children under
13 in the household
24%
There are children aged
13 – 17 in the household
9%
There are people aged
18 – 64 in the household
62%
There are people aged 65 and
above in the household
17%
Prefer not
to answer
4%
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D.3	What type of dwelling do you live in?
PERCENTAGE

0

20

40

60

80

Single detached
home
68%
Townhouse, duplex,
or fourplex
17%
Condo/
apartment
13%
Other
(please specify)
1%
Prefer not
to answer
2%

D.4	What is your gender identity?
PERCENTAGE
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20

40

60

80

Woman
42%
Man
52%
I identify as:
2%
Prefer not to answer
5%
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D.5	What is the highest level of education you have completed?
PERCENTAGE

0

20

40

60

80

Elementary/grade
school graduate
0%
High school
graduate
7%
College certificate
or diploma
20%
Trades certificate, diploma,
or apprenticeship
9%
University undergraduate
degree
38%
Professional degree
(ex. Medicine, Law)
6%
Graduate degree
(ex. Masters, PhD)
18%
Other
(please specify)
1%
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D.6	Which of the following categories best describes your total household income in
2017 before taxes?
PERCENTAGE

0

20

40

Under $30,000
3%
$30,000 to $59,999
9%
$60,000 to $99,999
19%
$100,000 to $149,999
25%
$150,000 and over
27%
Other (please specify)
0%
Prefer not to answer
18%
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60

80

D.7	What is your current employment status?
PERCENTAGE

0

20

40

60

80

Employed full-time
(30+ hours a week)
62%
Employed part-time
(0 – 30 hours a week)
7%
Homemaker
2%
Post-secondary
student
2%
High School
student
0%
Unemployed
2%
Permanently
unable to work
1%
Retired
18%
Other
(please specify)
2%
Prefer not
to answer
3%
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If you have questions or comments about the project,
you can contact:
Michelle Hartlaub, Neighbourhood Plan Project Manager
Telephone: 780-496-1136
Email: michelle.hartlaub@edmonton.ca
Please visit edmonton.ca/heritagevalleyneighbourhood14

