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§ (% 1 CONTEXT THE CITY OF
@§ AND OBJECTIVES ¢dimonton

» The Way Ahead is the City of Edmonton’s strategic vision for 2040. To achieve this
long term vision, six ten-year goals have been set by the City. Several City
departments contribute towards these goals.

» In September 2012, the City of Edmonton contracted Leger Marketing to conduct
a survey of Edmontonians to understand perceptions of the City of Edmonton on
various aspects.

» The data from this survey along with other non-opinion based performance
measures will be used to track the progress of the city towards the strategic
goals.

Leqger

MARKETING
4



RESULTS

<
<
L REPRESENTATIVENESS

RESEARCH METHODS

Leser
MARKETI



RESEARCH METHODS @momon

e Random telephone survey of 400 Edmontonians; Data collection began
on September 17t and finished on October 3™. Targets were set by the
following variables

Questionnaire * Gender
* Age
Development - City Wards

&
e Minor weighting was done to ensure that the data were representative
Data Collection of the Edmonton population.

e Inputs were sought from various city departments to develop the
guestionnaire

e Edmontonians, 18 years of age or older, who have lived in Edmonton for
6 months or longer

Target Respondents

A ST ¢ As a random telephone survey, the margin of error for a sample size of
StatlStlcaI Rel Iablllty 400 respondents is 4.9 percentage points, 19 times out of 20.

Leger LN w\vw.logermarketing.com
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OPINIONS ABOUT LIVING
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OVERALL QUALITY OF LIFE @mmma 1ton

“All my friends are
“It’s good but can be better. They could put in more here, good shopping,
money on the roads and increase the numbers of good jobs, great Total
recreational facilities.” parks, good sport Not Good | Total Good
———— ﬁ:@.” (1,2 ratings)* (4,5 ratings)*

5% 75%

Overall quality of life

“Because there is a
great arts and cultural

. “The city has lots
scene in Edmonton, M 1- Not good at all m2 3 m4 W5 - Excellent of options. There
the people are

friendly, thereis a
wonderful river valley N
and trail system, a
vibrant nightlife, and
a good sense of
community.”

is lots to do.”

The majority (75%) of Edmontonians are happy with their quality of life in Edmonton.

Base: Edmontonians (n=400)
* Note: Percentages may not add up due rounding

Leger \ www.legermarketing.com
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Q1. Overall, taking all aspects of your city life into consideration, how do you feel about your quality of life in the City of Edmonton? Q2. 9
Why do you feel this way?




OVERALL QUALITY OF LIFE @i“i‘ifsn' M

. e s : Total
Reasons quality of life is not good (1,2 ratings) (:_ozt;;* Reasons quality of life is good (4,5 ratings) (n=02;9)

It is an expensive city / High cost of living / High taxes  29% (6) It is a good city / | like this city / It is a beautiful city 29% (88)
Poor municipal government / | do not like the 26% (5) Wide variety of attractions / Many things to do in the 27% (82)
decisions made by the current municipal government ? city

Poor economy / low level of employment 14% (3) I was born in this city / | live in this city 14% (42)
The roads are in poor condition / Infrastructure is in Good accessibility within the city (no traffic, good public ~ 11% (33)

poor conditions L) transit, well planned streets etc.)
A lot of construction is being conducted within the 10% (2) Low unemployment / Good economy 11% (33)
city Good parks / | like the river valley and trail system 9% (28)
Poor public transit 9% (2) My friends live in this city / Friendly people live in the 8% (23)
There is a lot of traffic 8% (2) city
Poor community involvement / Citizens do not 8% (2) Good education system 7% (22)
actively participate in the community It is a safe city to live in / Low crime rate 7% (21)
Poor city services 5% (1) Itis a culturally rich city 6% (17)
High crime rate / | do not feel the city is safe 5% (1) High standard of living 5% (14)
| do not like the weather/climate in this city 4% (1) Low/good cost of living / Low taxes 4% (12)
The size of the city 4% (1) It is a good city for families / It is a good city to raise 3% (11)
Other mentions 12% (2) children
None / | have no specified reason to feel this way 7% (1) The city is very clean/well maintained 3% (8)
Other mentions 3% (8)
None / | have no specified reason to feel this way 7% (20)
| don't know / Refusal 3% (8)

**Mentions less than 3% not included

Overall, Edmontonians consider Edmonton to be a good city with a
variety of things to do and a lot of attractions.

Note: () Denote actual number of respondents
*Caution to be used when interpreting due to small sample size

Leqger
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Q2. Why do you feel this way? 10



OPINIONS REGARDING THE CITY @ﬁianfon

Total
Don't Disagree
Know

1%

Total Agree
(4,5 ratings)*

4%  Open and welcoming to newcomers 2

- Great place to live 1%3% 17%

1% Great place for entertainment and fun

<1% Well-designed and attractive

3% Great place to work 2%

3% Diverse economy

10% Great place to invest

2% Great place to visit 2

<1% Environmentally responsible

- Clean

5% Great public transit system

M 1- Strongly disagree W 5 - Strongly agree

The majority agree to all the positive statements regarding Edmonton, barring a great public transit system and well designed and
attractive city. Cultural diversity (86%) and being welcoming to newcomers (77%) are great positives for Edmonton. The majority also
consider Edmonton to be a great place to live (80%), work (79%) and for entertainment and fun (65%). Although still a majority, agreement
is somewhat weaker that Edmonton is an environmentally responsible (61%) and clean city (58%).

Base: Edmontonians (n=400)

Leger
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Q3. To what extent do you Agree or Disagree with each of the following statements about the City of Edmonton? 11



THE CITY OF

OPINIONS REGARDING LIFE IN EDMONTON @mOﬂfOﬂ

Total Agree
-4,5 Ratings-

Live and Work and Play
Great place to live
Great place to work

Great place for entertainment and fun ”

Base: Edmontonians (n=400)

Leger
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Q3. To what extent do you Agree or Disagree with each of the following statements about the City of Edmonton? 12
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COMMUNITY ENGAGEMENT @"‘mﬂmﬁ nt‘ - 0

Total Not

Connected | Connected

(1,2 ratings)*
Not Connected Neutral

Connection to Community 40% 11% 25% 35%

M 1- Not connected at all m2 13 D4 W5 - Very connected

One-third (35%) of Edmontonians consider themselves connected with the community.
While one-quarter (25%) do not feel connected to their community.

Base: Edmontonians (n=400)
* Note: Percentages may not add up due rounding

Leger
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Q4. Overall, considering all aspects of your community life, how connected do you feel with your community? 14



VOLUNTEERING @%MOII

: s Total
Volunteering Activities (n= 400)

Donating time or money to a local charity 80%

Fund raising for charity, including participating in a fund-raising

ANY Volunteering (Last 12 Months 9
gl ) run/walk/ride i
Membership with a community based organization or 44%
community league °
Volunteering with an organization involved with youth,
. 39%
children or schools
Working together informally with someone or with a group to 35%
solve a problem in your community °
Volunteering at community events, such as festivals, City
. 27%
events or attractions
Volunteering for a religious group 25%
Volunteering for any community board or committee other 539%
than a City of Edmonton board or committee °
Creating or contributing online content (e.g. blogging, 18%
a . . . 0
Nearly all (94%) have participated in some form of Tweeting, etc.) to address an issue in your community
volunteer activity in the past 12 months. Mostly, the Volunteering at your local library or other community facility 14%
volunteering activities are not directly related to the Volunteering to coach a local or community sports team 13%
specific communities they live in.
Volunteering for an environmental organization 10%
Volunteering for a City of Edmonton board or committee 5%
Hosting members of an out of town sports team 4%

Base: Edmontonians (n=400)

Leger
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Q5. 1 will now read out a list of various community activities you may or may not have been involved in. Which of these, if any, have you
been involved in, in the past 12 months? 5



LIFE-ENRICHING ACTIVITIES @ﬁianfon

Total

Walking or running in your neighbourhood 89%

Spending time in the River Valley 72%

Visiting the City attractions such as Muttart Conservatory, 71%
(o]

Valley Zoo, Fort Edmonton Park etc.
Visiting a playground with your family 61%

Swimming at an indoor or outdoor pool 54%
Riding your bike on shared use trails 48%
Joining a health and wellness class 35%
Golfing 32%
3 or More Life-Enriching Activities (Last 12 Months)
Tobogganing 29%
Enrolling in a dance, music or art class 17%
Cross country skiing or snowshoeing on maintained trails 12%
Playing tennis 11%
Joining a book club 9%
Joining language classes 7%
Taking a cooking class 3%

The majority (83%) have participated in at least three life-enriching activities in the past
Base: Edmontonians (n=400) 12 months. Walking or running in the neighborhood is the most popular.

Leser : www.legermarketing.com
MARKETING Q6. I will now read out a list of various possible group or individual activities available in the city that people may participate in to

maintain life-work balance, or relieve the stress of everyday life. These may be a part of a program or using City-facilities or amenities 16
such as parks or walking trails. Which of these. If any, have vou participated in, in the last 12 months?



SERVICES AND AMENITIES
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SERVICES AND AMENITIES @ﬁi&lﬂ'on

Note: Services and amenities refer to those managed by the City of Edmonton, for example registered recreational
programs, public transit, recreation centres, etc.

Total

' . Total Agree
Disagree Neutral Agree
8 IEE I (4,5 ratings)*

(1,2 ratings)*

Have sufficient knowledge

about City programs .and 29% 12% 58%
services
Have access to services and 7% 71%
amenities managed by the 20% ° °
City
M 1- Strongly disagree m2 13 ma W5 - Strongly agree

Most Edmontonians (71%) agree they are able to access the services and amenities managed by the City.
Although still a majority, a relatively lower proportion (58%) consider themselves to be sufficiently
knowledgeable about the programs and amenities provided by the city.

Base: Edmontonians (n=400)
* Note: Percentages may not add up due rounding

www.legermarketing.com
do you Agree or Disagree with the following statements...a. | have sufficient knowledge about city programs and services

such as these b. | feel | have access to services and amenities managed by the City of Edmonton 18

Leger



SOURCES OF INFORMATION

REGARDING SERVICES AND
PROGRAMS
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SOURCES OF INFORMATION REGARDING

SERVICES AND PROGRAMS Cdmonton

12% [25% 23% 82%

e

12% 66%

News Stories in the Media

City of Edmonton website 17% 523%

Advertisements in Public Venues
Advertisements in Newspapers

311 Call Centre Services 22% 018% 9%  HIDA

Direct Calling (City Managed Facilities) /4% 53%

Direct Calling (City Departments) =1/3% 52%

From Social Media e Ol 3%
Public Meetings/Forums Organized by the City 17% S%SYENEE N
B Never B Rarely m Sometimes m Often ™ Always

News stories in the media, the City website and advertisements in

public venues and newspapers are the most popular sources of Note:
information regarding the services and programs in the City of Rarely=less than once per month
Edmonton Sometimes= on average, once per month

Often= on average, two to five times per month
Base: Edmontonians (n=400) Always= more than five times per month

Leger
MARKETING

Q8. In the past 12 months, how often have you accessed information regarding services and programs in the City of Edmonton using each of
the following sources?
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SAFETY IN THE CITY @i-"n"am-on

Total
Disagree
(1,2 ratings)*

Total Agree

(4,5 ratings)*

Overall, Edmonton is a safe

city 11% 62%
| feel safe in my home 5% 86%
8% 76%
| feel safe in my community
M 1- Strongly disagree m?2 13 ma W 5 - Strongly agree

Overall, the majority (62%) of Edmontonians consider Edmonton a safe city, while one-in-ten (11%) are unlikely
to consider Edmonton a safe city.
Opinions are even more positive regarding safety in home (86%), or safety in their own community (76%).

Base: Edmontonians (n=400)
* Note: Percentages may not add up due rounding
Le er \ www.legermarketing.com
MARKETING Q9. To what extent do you Agree or Disagree with the following statements? a. Overall, Edmonton is a safe city b. | feel safe in my home c. |
feel safe in my community 2




COMMUNICATION AND

INVOLVEMENT WITH CITY
DECISION MAKING
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INPUTS TO CITY DECISION MAKING

PROCESSES Cdmonton

Aware of any 84%

70%

Write or email members of council

Start a petition 58%

Appeal property assessments or developments _ 61%

Speak at public hearings _ 50%

The majority (70%) are aware that they can provide inputs to the city decision making process by writing or emailing to
a councilor. Awareness is also high for the other channels of input such as appeal property assessments (61%), start a
petition (58%), or speak at public forums (50%).

Base: Edmontonians (n=400)

Leser . | www.legermarketing.com
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Q11. Which of the following activities were you aware of through which you can provide your inputs to the decision making processes at the
city?



FINDING OUT INFORMATION FOR

PARTICIPATING IN ... @IIIOMOII

Do you feel you have enough opportunities to find out information about how to participate in the following activities?

Attending a City Council or Committee meeting _ 47% Almost all Edmontonians (91%)

know how to find information
about voting in a municipal
election. However, less than a half
(47% or lesser) are aware of how to
access / connect with the various
city council decisions.

Accessing City Council decisions 45%

Watching City Council or Committee meetings
. 37%
online
Arranging to speak before City Council F 35%
HYes

Base: Edmontonians (n=400)

Leger | www.legermarketing.com
MARKETNG

Q10. Do you feel you have enough opportunities to find out information about how to participate in the following activities?




SESSIONS

ATTENDING PUBLIC CONSULTATION @mecm{or: I f

Attended a Public Consultation Session Held by the City
(Last 12 Months)

Yes, Number of Times

have Attended (for those

attf;;ed who have attended)
(1]

Once 41%

No, have Twice 31%
not

attended Three times or more 29%

88%

Mean Number of Times Attended
Base: Edmontonians (n=400) (for those who have attended): 2.6

About one-in-ten (12%) have attended a Public Consultation Session held by the City in the past 12
months. Of those who have attended, the majority have attended the sessions once or twice.

Q12. In the past 12 months, have you attended a public consultation session held by the city? Q13. How many times have you attended a
public consultation session?

Leger



CITY TOOLS/SERVICES : USAGE AND .
SATISFACTION @mOﬂfOll

Used in the Last 12 Months to Access Information
About City Legislative or Administrative Processes

- DISFEISiEeY Neutral Satisfied

City V.Veb5|te. to find out ?t?out 18% 1945% 6% 23%
Council meetings and decisions

Total Total

Dissatisfied | Satisfied
(1,2 ratings)*((4,5 ratings)*

6% 78%

City Website to file a property
assessment or development l 13% - 08%19% 22% 12% 69%

appeal

Office of the City Clerk to get | . 10% 63%
information on governance 10% o/% 27%
and legislative issues

M 1- Very dissatisfied 2 3 [@4 M5 - Very satisfied

Base: Edmontonians (n=400) Base: Edmontonians who have used sources to access information about City legislative or administrative
processes(n= range of 39-72)**Caution to be used when interpreting data due to small sample size

Nearly a fifth (18%) have used the City Website to find out information about council meetings and decisions. Similar
proportions have used the City website to file a property assessment appeal (13%) or used the office of the City Clerk to get
information on government or legislative issues (10%). The majority (63% or more) are happy with the channels they have used
to access information.

( www.legermarketing.com
MARKETING QI14. In the past 12 months, have you used any of the following tools or services to access information about the City legislative or

administrative processes? Q15. Overall, how satisfied were you when you used...Please think about the most recent time you had used... 27
while responding * Note: Percentages may not add up due rounding




OPINION ABOUT
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PROTECTION OF PRIVACY @i"n"am-on

No, City does
not protect my
personal
information
16%

Yes, City
protects my
personal
information
84%

The majority (84%) agree that the City protects their personal information.

Base: Edmontonians (n=400)

Leger
MARKETING

Q16. Do you feel the city protects your personal information? 79



OPINION ABOUT VALUE OF TAX

LeNser
MARKETI



Leger

1 Value Received 35% 22% 6%
from Tax Dollars

® Poor M Fair = Good m VeryGood M Excellent

Nearly one-third (28%) of Edmontonians feel that they receive very good or
excellent value from their tax dollars.

Base: Edmontonians (n=400)

www.legermarketing.com
Q17. The average Edmonton home owner pays about 52,500 in taxes and fees to the City each year, or S7 per day, to help generate the 52.1

billion needed for services such as garbage collection and recycling, police, sewer systems, firefighters, recreation centres, social support 31
services, parks, transit, road maintenance and snow clearing. Would vou say vou receive...



SATISFACTION WITH ABILITY TO

ACCESS PUBLIC SPACE
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ABILITY TO ACCESS PUBLIC SPACES @ﬁi&nfon

Note: Public spaces refer to lands, buildings and structures held by government organizations for use by the general
public such as City parks, Churchill Square, walking trails, streets, City Hall, recreation centres, etc.

Total Total

Dissatisfied | Satisfied

Satisfaction with ability to
reach and use public spaces
in the City

8% 78%

M 1- Very dissatisfied m2 3 04 M5 - Very satisfied

The majority (78%) of Edmontonians are satisfied with their ability to access public spaces in
Edmonton.

Base: Edmontonians (n=400)
* Note: Percentages may not add up due rounding

www.legermarketing.com
Q18. By public spaces, we mean lands, buildings and structures held by government organizations for use by the general publi

City parks, Churchill Square, walking trails, streets, City Hall, recreation centres etc. How satisfied are you with your ability to reach and 33
use public spaces in the city of Edmonton?

Leger
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PROFILE meory o
OF RESPONDENTS @momon

Household Size

Male e One 13%
Female 51% T 26%
Age Three 20%
18-24 L Four or more 41%
25-34 21% Prefer not to answer 1%
e 8%
45-54 19% Under 10 years old 26%
55+ 29% 10-17 years old 21%
Prefer not to answer <1% No Children in Household 60%
Length of Time Lived in Edmonton Prefer not to answer 1%
6 months=less than 1 <1% Language More Comfortable Speaking
1 year— less than 3 years 2% Vs 17%
3 years—less than 5 years 2% No 83%
5 years or more 96%

Base: Edmontonians (n=400)

Leser £ | www.legermarketing.com




PROFILE THE OITY OF
OF RESPONDENTS @momon

Ceeeene Tt Lttt e e s e s st s aesaiesasaassseasessessssssesssossssessssoessesitssdissotssiesessesssissstessssetsssseassosssssssiossossossssssiosissesessssssssassssssssssasstasssnssssssaassnanss

Highest Level of Education
High School or Less 31%
Graduated College,

Technical or Vocational 29% Household Income
School Less than $30,000 9%
< TIVEE SOz $30,000-$49,999 13%
Prefer not to answer 1% $50,000-$74,999 14%
Employment Status $75,000-599,999 13%
Working Full-Time 44%

$100,000-$124,999 12%
Working Part-Time 12%

More than $125,000 21%
Student 10%

Prefer not to answer 18%
Homemaker 13%
Retired 21%
Prefer not to answer 2%

Base: Edmontonians (n=400)

Leger
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KEY
INSIGHTS

Overall About the City: Great Quality of life with a lot of cultural diversity

» Qverall Edmontonians are happy with their quality of life in the city (75%) . They consider
Edmonton to be a beautiful city with a variety of things to do.

» Edmonton is positively perceived as a city with cultural diversity (86%) which is welcoming to
newcomers (77%). The majority also find Edmonton to be a great place to live (80%), work (79%)
and for entertainment & fun (65%).

= Agreement is somewhat weaker in terms of Edmonton being environmentally responsible (61%)
and clean (58%). There are opportunities to improve perceptions of Edmonton’s public transit
system (38%) and of Edmonton being an attractive and well designed city (42%). Lower income
groups are more likely to have a positive opinion of Edmonton’s transit system, probably driven by
higher usage among this group.

Community Engagement: High levels of volunteering and participation in life enriching activities, however
relatively lower feeling of being connected with their respective communities

* |nthe past 12 months, nearly all (94%) have participated in some form of volunteer activity and
the majority (83%) have participated in at least three life-enriching activities

» However, one-third (35%) of Edmontonians consider themselves connected with their community.
Edmontonians who are from higher income households, and have higher education are more likely
to feel connected to their community.

leer  SEarsrrorrer——

MARKETING
Percentages in parentheses indicate positive 4/5 ratings on a five point scale 38



KEY
INSIGHTS

Services and Amenities: High levels of access, opportunity to increase knowledge

»  Most Edmontonians (71%) agree they are able to access services and amenities managed by the
City. Although still a majority, a relatively lower proportion (58%) consider themselves to be
sufficiently knowledgeable about the programs and services provided by the city.

=  Edmontonians who are more comfortable speaking English are more likely to agree that they have
knowledge and access to the services and amenities managed by the City compared to those who
are more comfortable speaking a language other than English. Positive opinion about accessibility
of services and amenities tend to increase with education and income.

= News stories in the media, the City website and advertisements in public venues and newspapers
are the most popular sources of information regarding the services and programs in the City of
Edmonton.

Safety in the City: Edmonton is perceived to be safe, particularly within with when in their communities or
homes

" Qverall, the majority (62%) of Edmontonians consider Edmonton a safe city, while one-in-ten
(11%) are unlikely to consider Edmonton a safe city. Opinions about safety are consistent across

demographics.
= QOpinions are even more positive regarding safety in their home (86%), or safety in their own
community (76%).

leer  SEarsrrorrer——

MARKETING
Percentages in parentheses indicate positive 4/5 ratings on a five point scale 39



APPENDIX

CITY OF EDMONTON - CITIZEN PERCEPTION SURVEY 2012
EDMONTON PROPER.
N=400, 18 years or older residents; quotas to be maintained by City wards, Age and Gender
Hello, my name is , calling from Leger Marketing on behalf of the City of Edmonton. Your household has been randomly dialed to
participate in an 8-10 minute survey about various aspects of the City of Edmonton. We are not selling or promoting anything and your
responses will be kept completely anonymous.

[If they have questions about the legitimacy of the study they can be referred to 3-1-1 service with the City of Edmonton]

A. For this study, | need to speak to a member of the household who is at least 18 years of age. Would that person be available?

Yes, speaking Continue
Yes, | will go get them Re-read intro, continue
Not now Arrange call back

B. Record gender: DO NOT ASK

Male
Female

C. In which of the following age categories do you belong? Please stop me when | read the correct one. [READ]?
Under 18 years old - TERMINATE

18-24

25-34

35-44

45-54

55 years and over

[DO NOT READ]

Refused

R ] P Wi legermarketing.com
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APPENDIX

D. How long have you lived in Edmonton?
Less than 6 months [TERMINATE]
6 months to less than 1 year
1 year to less than 3 years
3 years to less than 5 years
5 years or more

E. What are the first three letters of your postal code?
THE OVERALL SECTION WILL BE ASKED IN THE BEGINNING. ALL OTHER SECTIONS WILL BE ROTATED

OVERALL ABOUT THE CITY
Now we would like to know about how you feel about the City of Edmonton...

1. Overall, taking all aspects of your city life into consideration how do you feel about your quality of life in the City of Edmonton? Please
respond using a scale of 1 to 5, where 1 is not good at all, and 5 is excellent.

2. Why do you feel this way? Please be as descriptive as possible
OPEN END

Leger
R 41



APPENDIX

3. To what extent do you Agree or Disagree with each of the following statements about the City of Edmonton? Please respond using a
1to 5 scale where 1 is Strongly Disagree and 5 is Strongly Agree. [RANDOMIZE]

Edmonton is a great place to live

Edmonton is a great place to work

Edmonton is a great place for entertainment and fun
Edmonton is a great place to invest

Edmonton is open and welcoming to new comers
Edmonton is an environmentally responsible city
Edmonton is a clean city

Edmonton is culturally diverse

Edmonton is a well-designed and attractive city
Edmonton is a great place to visit

Edmonton has a diverse economy

Edmonton has a great public transit system

AT T TR0 o0 T

COMMUNITY ENGAGEMENT:
The next few questions are about you and your experience with your community.

4. Overall, considering all aspects of your community life, how connected do you feel with your community? Please answer using a scale
of 1to 5, where 1 is not connected at all.. and 5 is very connected.

R ] P Wi legermarketing.com

MARKETING
42



APPENDIX

5. | will now read out a list of various community activities you may or may not have been involved in. Which of these, if any, have you
been involved in, in the past 12 months?[RANDOMIZE]
Fund raising for charity, including participating in a fund-raising run/walk/ride
Volunteering for a City of Edmonton board or committee
Volunteering for any community board or committee other than a City of Edmonton board or committee
Volunteering for a religious group
Volunteering for an environmental organization
Volunteering with an organization involved with youth, children or schools
Volunteering at community events, such as festivals, City events or attractions
Volunteering at your local library or other community facility
Volunteering to coach a local or community sports team
Working together informally with someone or with a group to solve a problem in your community
Creating or contributing online content (e.g., blogging, Tweeting, etc.) to address an issue in your community
Membership with a community based organization or community league
. Donating time or money to a local charity
Hosting members of an out of town sports team

533 AT TS@ 00 T

Are there any other activities not listed here, through which you are able to engage with your community?

R ] P Wi legermarketing.com
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APPENDIX

6. | will now read out a list of various possible group or individual activities available in the city that people may participate in to maintain
life-work balance, or relieve the stress of everyday life. These may be a part of a program or using City-facilities or amenities such as
parks or walking trails. Which of these, if any, have you participated in, in the last 12 months? [RANDOMIZE]

Enrolling in a dance, music or art class

Joining a book club

Joining a health and wellness class

Joining language classes

Swimming at an indoor or outdoor pool

Visiting the City attractions such as Muttart Conservatory, Valley Zoo, Fort Edmonton Park etc.

Walking or running in your neighbourhood

Spending time in the River Valley

Taking a cooking class

Visiting a playground with your family

Riding your bike on shared use trails

Cross country skiing on maintained trails or snow shoeing
. Playing tennis

Tobogganing

Golfing

OS5 3T ATITS®E 000 T

OPINION ON SERVICES AND AMENITIES
I would now like to ask you about the various services and amenities that improve your quality of life. By services and amenities | mean
those managed by the City of Edmonton, for example registered recreational programs, public transit, recreation centres, etc.
7. To what extent do you Agree or Disagree with the following statements? Please respond using a 1 to 5 scale where 1 is Strongly
Disagree and 5 is Strongly Agree.
a. | have sufficient knowledge about city programs and services such as these.
b. Ifeell have access to services and amenities managed by the City of Edmonton.
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INFORMATION [KNOWLEDGE] ABOUT SERVICES AND PROGRAMS

Now we would like to ask you about how often you access information regarding services and programs in the City of Edmonton.

In the past 12 months, how often have you accessed information regarding services and programs in the City of Edmonton using each of
the following sources? Please respond using a scaleof 1to 5

1- Never

2 - Rarely (less than once per month)

3 - Sometimes (on average, once per month)

4 - Often (on average, two to five times a month)

5 - Always (more than five times a month)

311 Call Centre Services
City of Edmonton website
Direct calling to specific City departments
Direct calling to specific city managed facilities
Advertisements in newspapers
Advertisements in public venues
News stories in the media such as TV, Radio etc.
From Social media (facebook, twitter, etc)
i.  Public meetings/forums organized by the City
What other source have you used to access information regarding services and programs in the City of Edmonton, Please specify

Sm oo oo

OPINION ABOUT SAFETY IN THE CITY
The next few questions are about how safe you feel in the city.
9. To what extent do you Agree or Disagree with the following statements? Please respond using a scale of 1 to 5 where 1 is Strongly
Disagree and 5 is Strongly Agree. [RANDOMIZE; ASK ATTRIBUTE 1 ALWAYS AT THE BEGINNING]
a. Overall, Edmonton is a safe city
b. |feel safe in my home
c. |feel safe in my community
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COMMUNICATION AND INVOLVEMENT WITH THE CITY DECISION MAKING
The next few questions are about the various city policies and how you are able to voice your opinion to the City Council or decision
making bodies.
10. Do you feel you have enough opportunities to find out information about how to participate in the following activities?
Yes
No

Attend a City Council or Committee meeting
Watch City Council or Committee meetings online
Arrange to speak before City Council

Access City Council decisions

Vote in a municipal election

®Pao oo

11. Which of the following activities were you aware of through which you can provide your inputs to the decision making processes at
the City?
Yes
No
Appeal property assessments or developments
Start a petition
Speak at public hearings
Write or email Members of Council

o0 oo

12. In the past 12 months, have you attended a public consultation session held by the city? Yes or No [IF NO, SKIP TO QUESTION 14]

13. How many times have you attended a public consultation session?
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14. In the past 12 months, have you used any of the following tools or services to access information about the City legislative or
administrative process?
a. City Website to find out about Council meetings and decisions (agendas and minutes)
b. City Website to file a property assessment or development appeal
c. Office of the City Clerk to get information on governance and legislative issues

15. [ASK FOR EACH OPTION SELECTED IN Q14] Overall, how satisfied were you when you used [INSERT SELECTION FROM Q14] .
Please think about the most recent time you had used [INSERT SELECTION FROM Q14] while responding. Were you Very satisfied,
Somewhat satisfied, Neither satisfied not dissatisfied, Somewhat Dissatisfied or Very dissatisfied...

OPINION ABOUT PROTECTION OF PRIVACY
16. The next question is about protection of your privacy and personal information. Do you feel the City protects your personal
information?
Yes / No

OPINION ABOUT VALUE OF TAX
The next question is about the value you get from your tax dollars. The average Edmonton home owner pays about $2,500 in taxes
and fees to the City each year, or $7 per day, to help generate the $2.1 billion needed for services such as garbage collection and
recycling, police, sewer systems, firefighters, recreation centres, social support services, parks, transit, road maintenance and snow
clearing.
17. Would you say you receive...

Excellent value for your tax dollars

Very good value

Good value

Fair value

Poor value for your tax dollars

Don’t know / not sure
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SATISFACTION WITH ABILITY TO ACCESS PUBLIC SPACE

18. Now we would like you to ask about your ability to reach and use public spaces in the City of Edmonton. By public spaces we mean
Lands, buildings and structures held by government organizations for use by the general public such as City parks, Churchill Square,
walking trails, streets, City Hall, recreation centres etc. How satisfied are you with your ability to reach and use public spaces in the City of
Edmonton? Are you Very satisfied, Somewhat satisfied, Neither satisfied not dissatisfied, Somewhat Dissatisfied or Very dissatisfied...

DEMOGRAPHICS
As different people may have different views and needs, the next few questions allow us to group and analyze responses. Again, all the
information you provide will be kept completely anonymous.

D1. Including yourself, how many people are there in your household?
Prefer not to answer X
D2. IF MORE THAN 1 IN D1: How many people in your household are...

Under 10 years of age _
Between 10 and 17 yearsofage
18 years of age or older _
Prefer not to answer X

D5. What is the highest level of education you have achieved?

Less than high school 1
Graduated high school 2
Graduated college, technical or vocational school 3
Graduated university 4
Prefer not to answer 9
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D6. Are you currently....

Working full time 1

Working part time 2

A student 3

Not working outside the home 4

Retired 5

Prefer not to answer 9

D10. Which of the following best describes your total annual household income before taxes?
Less than $30,000 1

Between $30,000 and $49,999 2
Between $50,000 and $74,999 3
Between $75,000 and $99,999 4

Between $100,000 and $124,999 5
More than $125,000 6
Prefer not to answer 9

D11. Is there a language you are more comfortable speaking than English?
Yes
No

Leger
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